The week's worth of news and comment about radio 


Complete coverage 


Arbitron Ratings announced it will do a 
summer radio listening survey in Seattle- 
Tacoma this year, meaning it will be mea- 
suring listening in that market virtually 
year-round. It already does winter, fall and 
spring measurements there. The summer 
survey will be conducted from June 20 to 
Sept. 11, and the report will be available in 
October. 

Arbitron said radio stations and advertis- 
ing agencies in the two cities are support- 
ing the new survey, and the ratings service 
plans to use the findings to study listening 
trends and audience fluctuations. Arbitron 
now conducts summer radio surveys in 12 
markets, winter surveys in 25 markets, fall 
surveys in 130 and spring surveys in 260. 


Kid's talk 

ABC Talkradio has introduced a new weekly 
series, Children’s Radio Workshop, which it 
describes as "a scaled-down version of adult 
radio." Joint hosts for the series, which is 
broadcast Sundays at 10 am. NYT, are 
Larry Miller, a broadcaster who originated 
the workshop; Barbara Rosen, a New York 
schoolteacher, and Bob Fitzsimmons, ABC 
Talkradio’s weekend personality. 

Miler noted that most radio programs <-6 
designed for and about adults althoug. 
large numbers of children under the age of 
12 listen to radio. The new series, he said, 
tries to relate to children’s life styles: “Kids 
call to chat and joke—we ask them what’s 
going on in their lives. We ask about their 
hobbies, their families. We're not lecturing 
the kids. We're drawing them out. They 
keep us honest. Children won't be patron- 
ized—and they know when it’s happening.” 

The workshop features games that serve 
as teaching tools—history lessons in guess- 
ing games, for instance, and listening and 
comprehension skills taught in auditory 
comprehension games. Weekly lessons in 


programing computers are planned, along 
with language lessons, starting with basic 
French. Contests are held—and every caller, 
whether right or wrong, gets a prize. The 
idea is to reward children for participating, 
to make trying as important as excelling. 
The workshop also includes music, poetry, 
radio movies (soundtracks with edited nar- 
tation), stories, anecdotes and discussions 
about the problems of being a child. 


Playback 


Adolph Coors Co. has announced its full 
sponsorship of Coors Inside Black America, a 
series of 60-second programs highlighting 
“personalities, events and issues significant 
to black Americans.” The Colorado-based 
brewery will underwrite production of about 
10 original segments each month by Dayn- 
Mark Co., an Atlanta advertising, public re- 
lations and program production firm. 

“We believe that Coors Inside Black Amer- 
ica will result in a better understanding of 
the role black Americans continue to play in 
building our nation,” explained Ivan Bur- 
well, Coors’ national program manager. 
“The program emphasizes the outstanding 
contributions by black Americans to the 
arts, education, science, business, medi- 
cine and entertainment.” 

Stations airing the year-long series in- 
clude WVEE(FM)-WAOK(AM) Atlanta, WDIA(AM)- 
WHRK(FM) Memphis, WKXI(AM)-WJMI(FM) Jack- 
son, Miss., and wPEG(FM) Charlotte, N.C. 

Oo 


The Famous Computer Cafe, a one-hour 
weekly magazine program aimed at current 
and prospective personal computer users, is 
being offered free of charge to public radio 
stations beginning March 5 via National 
Public Radio’s Extended Program Service. 
According to SOFTV Productions, the Santa 
Monica, Calif.-based series producer and 
distributor, the show is to be underwritten 
by major corporate donors. (A shorter ver- 
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sion of The Famous Computer Cafe has aired 
on commercial stations in the Los Angeles 
area since 1983.) Included in the series are 
personal computer news, interviews, prod- 
uct reviews and feature reports. 


Nationwide fund raiser 


National Public Radio has announced its 
plans for Public Radio Campaign '85, part of 
an NPR systemwide on-air fund-raising 
campaign to help pay off the remaining 
$5.4-million loan from the Corporation for 
Public Broadcasting (BROADCASTING, Jan. 7). 
NPR will launch the campaign April 22-27 
with a week of “specially produced” perfor- 


Bennet 


mance and news programs from NPR and 
member stations, featuring NPR personal- 
ities and “guest celebrities.” The campaign, 
NPR said, is “one facet of a comprehensive 
long-term plan to assist the NPR system's 
309 member stations with their local fund- 
raising and promotional drives.” All funds 
raised by the individual stations will be 
“used at their discretion,” NPR President 
Douglas Bennet said. 


Radio grants 


National Public Radio's Satellite Program 
Development Fund has awarded 26 grants 
to support production of new radio pro- 
jects—‘“the largest number of projects sup- 
ported in one grant round in SPDF history,” 

according to SPDF Acting Director Sandra 
Rattley. The grants, totaling $327,383 (rang- 
ing from $2,000 to $43,000), will fund audio 
projects in news and current affairs, music 
and performance and drama programing. 
The funds are expected to produce more 
than 88 hours of new or “upgraded” pro- 
graming for use between June 1985 and 
April 1986, by noncommercial radio stations 
nationwide, NPR said. Among the projects 
funded are a pilot for a new detective series, 
segments about “trend-setting” artists over 
the age of 70; documentaries on the home- 
less, Great Britain's miners’ strike, the ad- 


